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Oct/Nov Public Outreach Priorities 

• Provide ample opportunity for customers to 

provide feedback on proposed 2017 rates/fees

• Provide greater detail to customers on renewable 

water needs and financing options

• Engage with customers on concerns and 

questions regarding renewable water needs and 

financing 

Prepared by:

iQu Strategies

[2]



Public Engagement Activities 

• Two public Open Houses 

• Nov. 17 at The Ridge

• Nov. 21 at CPNMD

• Publicized Board of Directors 

meetings

• Emails

• Survey
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Promotion 

• Email invitations sent to 

more than 1,800 people

• Facebook promotions 

• Water bill insert

• Website updates 
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Public Input

• 5-question online and hard copy questionnaire 

• Data collection Nov. 10 – Dec. 5

• 189 completed surveys | 60 conversations

Prepared by:

iQu Strategies

[5]



Survey Results



Y or N: Support for Spring 2016 ballot 
measure on bond
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1 in 4 said they did not 

have enough info to justify 

a “yes” vote.

1 in 5 said it was too 

expensive.

43% said they 

understand and/or 

appreciate the need.



Ranking: Issues of Importance
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75% think 

renewable 

water is the 

most important 

issue to address.



Ranking: Issues Affecting Quality of 
Life and/or Property Taxes

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Declining Roads &

Infrastructure

Looming Water Shortage Increased Taxes Lack of Recreation Center

#1 #2 #3 #4

Prepared by:

iQu Strategies

[9]

greatest negative impact least negative impact

68% think a looming 

water shortage will 

have the greatest 

negative impact.



Level of Support: Assuming Debt 
for Renewable Water Infrastructure
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Ranking: Preferences on How to Pay 
for Renewable Water Infrastructure
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Opportunities for 2017

• Continue to build awareness of who CPNMD 

is and the value provided. 

• Further educate constituents about the non-

renewable water issue and the proposed solution.

• Identify more opportunities to engage the 

public in one-on-one conversations and solicit 

feedback. 
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